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The analysis of participants’ email contacts 

Overview of the analysis
· The aim: 
· Quantify the participant email contacts 
· Qualitatively characterize the reason the researchers were contacted 
· Pre-intervention (before being accepted to the study)
· Intra-intervention (after being accepted to the study)
· Post-intervention (after the study ended)
· The time period: 1.8.2022 – 21.9.2023.
· Inclusion: Emails that are analyzed
· In-bound messages (from participant to researchers)
· Exclusion: Emails that are not analyzed 
· Out-going (from study researchers to the participants) emails, such as those that 
· invite the participant to answer symptom questionnaires
· information about the study
· scheduling questions
· Responses to the participant, and participants’ follow-up responses (unless their content changes significantly)
· Error messages from email providers
· Researchers’ messages to recruit participants
· Contacts regarding brain imaging substudy 
Analysis process

Planning 
· In a meeting in September 2023, the first and second author agreed to conduct an analysis of the email contacts and outlined this document. The first author proceeded to write this document in detail, with second author reviewing and revising it prior to the analysis.
· The second author, who has been in contact with the participants via email throughout the analysis period, formed the initial categories of the participants’ email contacts based on their experience. They are as follows:
· Feedback 
· Support requests regarding the game
· Questions regarding the process of the study
· Questions regarding study reimbursement 
· Wanting to quit the study
· Wanting their data
· Adverse events
· The first author created an analysis template in Excel for the second author with the following columns:
· Email id
· Participant id
· Email received date
· Was the email sent pre-intervention (before the person was accepted to the study), intra-intervention (during intervention period or follow-up), or post-intervention 
· Category of the contact (multiple categories and multiple may be chosen)
· Unclear categorization: Yes/No

Analysis
· The second author proceeded to categorize the emails with the template, with each email recorded in its own row. Excluded emails are not analyzed.
· When the categorization was unclear, the second author marked the email to be reviewed in sensemaking session. 
· Through the analysis, the second author was encouraged to further define the initial categories.

Validation
· The first and second author reviewed the marked emails in sensemaking sessions and discussed them until agreement was found. 
· Finally, the quantity and quality of email contacts were described to respond to the aims set above.

