The interview guide for healthcare providers:
(1) whether and how service users were invited to participate in improving service processes or developing/optimizing health information materials; 
(2) [bookmark: _GoBack] the ways in which institutions and contracted family doctors supported patients’ access to and use of health information (e.g., through educational materials, navigation facilities, or guidance on self-service machines and official WeChat accounts); 
(3)  managerial measures to support providers in addressing patients’ health literacy needs, including the existence of related institutional policies or procedures; 
(4)  communication strategies used to help patients and families better understand health information; 
(5)  collaborations with other medical institutions, universities, organizations, or government departments to improve clients’ health literacy.
The interview guide for clients:
(1) their experiences of participating in the evaluation or improvement of medical services or health information materials; 
(2) perceptions of institutional culture, policies, or facilities that facilitated or hindered care-seeking and understanding of health information, along with unmet needs and suggestions for improvement; 
(3) the role of family doctors in facilitating access to, comprehension of, and effective use of health information and services; 
(4) communication techniques used by healthcare providers that aided understanding; 
(5) activities organized by medical institutions in collaboration with communities or other organizations to strengthen clients’ health knowledge and skills.

