Additional file 3 Studies not appropriate for visualisation in harvest plots 
	Author
	Year
	Type of nudge
	Country
	Nudge description
	Study size
	Study design
	Intervention duration
	Setting
	Study outcome(s)
	Outcome assessment
	Main finding(s)
	Quality assessment
	Reason for not being included in harvest plot

	Roy et al. (1)
	2016
	Nutrition information
	USA
	Caloric information was displayed on menus and on laminated menus at the counter. 
	1 food outlet
	Pre-post
	1 < month(s) ≤ 6
	Small food store
	Purchases of menu items
	Point of sale system
	Calorie labelling was associated with increased purchases of one relatively low-calorie menu option* and decreased purchases of the highest calorie menu-option*
	Moderate
	Outcome difficult to categorize (healthy vs. unhealthy)

	Sacks et al. (2)
	2009
	Nutrition information
	UK




	Products were labelled with traffic-light labels
	Supermarkets across the UK
	Pre-post
	> 1 week & ≤ 1 month
	Supermarket
	Purchases of targeted products
	Point of sale system
	Labelling was associated with increased sales of ready meals*; but these were not more healthy. The sales of sandwiches were unaffected. 
	Moderate
	Outcome difficult to categorize (healthy vs. unhealthy)

	Cinciripini et al. (3)
	1984
	Nutrition information
	USA
	The caloric value of menu items was displayed on large tripods (caloric feedback). Subsequently, healthy foods were identified with a green triangle (labelling). 
	5,542 observations
	Pre-post
	1 < month(s) ≤ 6 (both interventions)
	University cafeteria
	Purchases of cafeteria items
	Observer reported
	Caloric feedback was associated with decreased purchases of red meat, poultry/fish, carbohydrates, and dairy; and increased purchases of fruit and vegetables, low-fat dairy and salad. Labelling was associated with increased purchases of high-fat desserts and red meat, and decreased purchases of salads, dairy and carbohydrates.
	Weak
	Outcome difficult to categorize (healthy vs. unhealthy)

	Papies et al. (4)
	2010
	Signage
	The Netherlands
	A poster announcing a recipe for a 'good and slim figure' was manipulated (poster present/absent) in a butcher while participants were exposed to attractive food cues (grilled chicken samples). 
	156 customers
	CT
	N/A
	Butcher
	Selection of grilled chicken
	Observer-reported
	The healthy recipe decreased selection of grilled chicken among restrained but not unrestrained eaters*
	Weak
	Factorial design

	Wagner et al. (5)
	1988
	Signage
	USA
	Messages with ‘health’ prompts were placed at several locations in the restaurant
	1 intervention store; 1 control store
	CT
	> 1 week & ≤ 1 month
	Fast food restaurant
	Salad bar purchases
	Point of sale system
	Salad purchases increased 
	Weak
	No formal statistical analysis

	Sigurdsson et al. (6)
	2014
	Mixed nudging intervention
	Norway
	Confectionary at the checkout was replaced by healthy foods. Additionally, advertisement was added, reinforcing the healthiness of the healthy check-out foods.  
	1 intervention store; 1 control store
	Pre-post
	> 1 week & ≤ 1 month
	Supermarket
	Purchases of healthy check-out foods 
Purchases of relocated unhealthy foods
	Point of sale system
	Purchases of healthy targeted check-out foods increased; purchases of relocated unhealthy products decreased
	Moderate
	No formal statistical analysis

	Wisdom et al. (7)
	2010
	Mixed nudging intervention
	USA
	The menus varied in a 2 (daily calorie recommendation offered or not) × 2 (calorie information for menu items shown or not) × 3 (convenience of healthy options) design
	638 participants
	CT
	N/A
	Fast food restaurant
	Total calorie intake
	Questionnaire
	Provision of calorie information* and calorie recommendations*  was associated with decreased calorie intake; grouping healthy menu options together also decreased total calorie intake*
	Weak
	Factorial design

	Rushakoff et al. (8)
	2017
	Mixed nudging intervention
	USA
	Environmental changes included inventory changes, installation of point-of-choice materials (shelf strips and cookbook), taste tests, and display improvements.
	n=233 at baseline; n=211 at follow-up
	Pre-post
	> 1 year
	Small food store
	Purchases and reported intake of foods
	Questionnaire
	Increased purchasing and consumption were reported for some healthy items (no statistical testing).
	Weak
	No formal statistical analysis

	Van Kleef et al., study 2 (9)
	2012
	Mixed nudging intervention
	The Netherlands
	The shelf arrangement of healthy snacks (healthy snacks on top vs. bottom shelves) and the assortment structure (75% healthy snacks vs. 25% healthy snacks) was manipulated.
	291 purchases
	RCT
	> 1 week & ≤ 1 month
	Hospital cafeteria
	Sales of healthy and unhealthy snacks
	Hand-counts
	Predominantly healthy snack assortment structure was associated with increased purchases of healthy snacks*; shelf arrangement did not impact on healthy snack purchases. 
	Weak
	Factorial design


*p<0.05
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