	[bookmark: _GoBack]Appendix Table 2. Heterogeneous impact of providing voucher on eyeglasses uptake and usage for low income subgroups

	
	Eyeglasses Uptake
	
	Eyeglasses Usage

	
	Short term 
(One month)
	Long term 
(Seven months)
	
	Short term 
(One month)
	Long term 
(Seven months)

	
	(1)
	(2)
	(3)
	(4)
	
	(5)
	(6)
	(7)
	(8)

	 
	Unadjusted
	Adjusted
	Unadjusted
	Adjusted
	 
	Unadjusted
	Adjusted
	Unadjusted
	Adjusted

	1. Voucher Group 
	0.568***
	0.582***
	0.394***
	0.410***
	
	0.429***
	0.444***
	0.218***
	0.237***

	
	(0.030)
	(0.027)
	(0.032)
	(0.032)
	
	(0.036)
	(0.032)
	(0.042)
	(0.041)

	2. Female (1=yes)
	-0.008
	-0.006
	-0.027
	-0.023
	
	-0.014
	-0.011
	0.002
	0.001

	
	(0.029)
	(0.022)
	(0.033)
	(0.031)
	
	(0.028)
	(0.022)
	(0.032)
	(0.031)

	3. Voucher*female Interaction Term
	0.056
	0.041
	0.058
	0.040
	
	0.002
	-0.012
	0.027
	0.012

	
	(0.039)
	(0.035)
	(0.042)
	(0.040)
	
	(0.047)
	(0.041)
	(0.049)
	(0.047)

	4. Bottom 25% of family income (1=yes)
	-0.041
	-0.034
	-0.085**
	-0.081**
	
	-0.030
	-0.025
	-0.046
	-0.045

	
	(0.035)
	(0.029)
	(0.037)
	(0.034)
	
	(0.030)
	(0.025)
	(0.041)
	(0.037)

	5. Voucher * Bottom 25% income 
	0.032
	0.036
	0.097**
	0.096**
	
	0.027
	0.034
	0.088
	0.099

	
	(0.046)
	(0.045)
	(0.045)
	(0.044)
	
	(0.048)
	(0.049)
	(0.065)
	(0.062)

	6. Voucher*female*Bottom 25% income Interaction Term
	-0.002
	-0.003
	-0.001
	-0.001
	
	0.055
	0.052
	-0.078
	-0.085

	
	(0.049)
	(0.052)
	(0.038)
	(0.039)
	
	(0.063)
	(0.066)
	(0.068)
	(0.063)

	
	
	
	
	
	
	
	
	
	

	Baseline controls
	
	YES
	
	YES
	
	
	YES
	
	YES

	Constant
	0.281***
	0.048
	0.495***
	0.065
	
	0.248***
	-0.091
	0.395***
	0.106

	
	(0.019)
	(0.112)
	(0.026)
	(0.128)
	
	(0.019)
	(0.124)
	(0.026)
	(0.156)

	
	
	
	
	
	
	
	
	
	

	Observations
	1,886
	1,877
	1,861
	1,852
	
	1,886
	1,877
	1,861
	1,852

	R-squared
	0.429
	0.541
	0.284
	0.354
	 
	0.280
	0.410
	0.144
	0.251

	Treatment Effect for Girls
	0.623***
	0.623***
	0.452***
	0.451***
	
	0.432***
	0.433***
	0.245***
	0.245***

	
	(0.031)
	(0.030)
	(0.035)
	(0.034)
	
	(0.036)
	(0.033)
	(0.038)
	(0.036)

	Treatment Effect for Students from the bottom 25% income families
	0.600***
	0.618***
	0.491***
	0.507***
	
	0.457***
	0.478***
	0.307***
	0.336***

	
	(0.046)
	(0.044)
	(0.045)
	(0.043)
	
	(0.048)
	(0.046)
	(0.059)
	(0.056)

	Treatment Effect for girls from the bottom 25% income families
	0.566***
	0.579***
	0.393***
	0.409***
	
	0.484***
	0.497***
	0.141***
	0.151***

	
	(0.066)
	(0.066)
	(0.058)
	(0.055)
	 
	(0.081)
	(0.079)
	(0.092)
	(0.084)

	Notes: Columns (1) to (8) show coefficients on treatment group indicators estimated by OLS.  Columns (1) to (4) report estimates impact of providing voucher on eyeglasses uptake. Columns (4) to (8) report estimates impact of providing voucher on eyeglasses usage.  Columns (1) (2) (5) and (6) report the short-term follow up one month after initial voucher distribution. Columns (3) (4) (7) and (8) report estimates for the long-term follow up seven months after initial voucher or prescription distribution. 
Baseline controls including student's age, gender, boarding at school, grade, have eyeglasses at baseline, belief on eyeglasses will harm vision, whether a family member wears eyeglasses, whether parents have high school or above education, household asset index, the distance from the school to the county seat, and parental migratiopn status. Sample sizes are less than the full sample due to observations missing at least one regressor.
Standard errors clustered at school level are reported in parentheses. All regressions control for randomization strata indicators. 
***, **, and * indicate significance at the 1, 5, and 10 percent critical level.



