[bookmark: _Hlk61347767]Additional file 1. Frequencies of what liked about using JUUL by week 6 trajectory 
Panel A. Full sample
Notes. The “Use Anywhere” theme is unique to the Lx/San Diego sample.






Panel B. African American sample
[image: ]
Panel C. Latinx sample
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JUUL Likes

All N=181	
Clean/Smell	Convenience	Taste	Health	Cost	Cravings/Cessation	Subjective Effects	Use Anywhere	Social 	Nothing	0.23204419889502761	0.19337016574585636	0.12154696132596685	0.11602209944751381	8.8397790055248615E-2	6.6298342541436461E-2	6.0773480662983423E-2	5.5248618784530384E-2	4.9723756906077346E-2	1.6574585635359115E-2	Exclusive Switch n=55	
Clean/Smell	Convenience	Taste	Health	Cost	Cravings/Cessation	Subjective Effects	Use Anywhere	Social 	Nothing	0.32727272727272727	0.16363636363636364	9.0909090909090912E-2	0.2	3.6363636363636362E-2	9.0909090909090912E-2	3.6363636363636362E-2	5.4545454545454543E-2	0	0	Dual Use n=103	
Clean/Smell	Convenience	Taste	Health	Cost	Cravings/Cessation	Subjective Effects	Use Anywhere	Social 	Nothing	0.18446601941747573	0.21359223300970873	0.13592233009708737	8.7378640776699032E-2	0.10679611650485436	4.8543689320388349E-2	8.7378640776699032E-2	5.8252427184466021E-2	7.7669902912621352E-2	0	Continued Smoking n=23	
Clean/Smell	Convenience	Taste	Health	Cost	Cravings/Cessation	Subjective Effects	Use Anywhere	Social 	Nothing	0.21739130434782608	0.17391304347826086	0.13043478260869565	4.3478260869565216E-2	0.13043478260869565	8.6956521739130432E-2	0	4.3478260869565216E-2	4.3478260869565216E-2	0.13043478260869565	
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