Additional File 7: A summary of paid social media adverts (Facebook and Instagram) used to share study information across sites and in total
	
	Belfast
	Bradford
	London
	Scotland
	Cardiff
	Totals

	Geographical areas
	One area; 25km radius.
	One area; 5km radius (expanded to 6km, Jan 2023).
	One area; 9km radius.
	Two areas; 30 km and 17km radii (expanded to 30km, Sept 2022). Two new areas; 20km radii, Jan 2022).
	Two areas; 17km radius respectively.
	

	Dates
	26th Jul-26th Sept 2022;
7th Oct-7th Nov 2022; 10th Nov-11th Dec 2022; 20-23rd Jan 2023
	31st Aug- 26th Sept 2022; 1st-16th Dec 2022; 24th Jan-28th Feb 2023
	26th Jul-26th Sept 2022
	26th Jul-26th Sept 2022; 7th Oct-7th Nov 2022; 10th Nov-11th Dec 2022; 12th Jan-12th Feb 2023
	26th Jul-26th Sept 2022*; 10th Oct-11th Dec 2022; 12th Jan-12th Feb 2023
	

	Number of days advertised
	128
	76
	31
	124
	124
	483

	[bookmark: _Hlk193808643]Reach (number of social media accounts an advert reached at least once).
	Total
	32,340 
	39,030
	3,293
	31,554
	27,960
	134,177

	
	Mean per day
	252.7
	513.6
	106.2
	254.5
	225.5
	277.8

	[bookmark: _Hlk193808671]Impressions (number of times an advert was displayed on screen).
	Total
	78,087

	121,032
	6,072
	81,514
	68,305
	355,010


	
	Mean per day
	610.1
	1592.5
	195.9
	657.4
	550.8
	735.0

	Costs (£)
	Total
	353.90
	360.00
	60.00
	380.00
	450.00
	1603.90

	
	Mean per reach
	0.011
	0.009
	0.018
	0.012
	0.016
	0.012

	
	Mean per impression
	0.005
	0.003
	0.010
	0.005
	0.007
	0.005

	*The poster for one geographical area was initially rejected by the automated Facebook algorithm despite complying with advertising standards and policies. Images and texts were revised and the advert commenced in this area at the end of August 2022.



