[bookmark: _GoBack]Additional File 1 / Appendix 1: Stakeholder Maps
[image: ]
[image: ]
Figure A1: Stakeholder Maps produced through participatory workshops identifying relevant stakeholders interested in AMU and AMR on the island of Ireland
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Stakeholder Customers

Network Veterinary Sector . e.g. retailers, catering, trade associations,
Meat IndustryIreland, consumers,
vt v, AP “ consumer associations, Northern Ireland
committee, Animal Health Ireland, Meat Exporters Association, Livestock and
CellCheck, UCD Vet School, Veterinary Meat Industry Ireland, Meat Industry
reland, Veterinary Norhern reland, Ireland, Dairy Industry Ireland, National
Veterinary Council of Ireland, Animal Dary Counci, bairy CouncilNorthern

Health and Welfare NI

e.g. Advisory groups, Teagasc advisors,
Specialist advisors, ACA, agricultural
colleges and courses

e.g. Pharma, Nutrition, Nl Innovation Lab, NI
Connected Health Innovation Centre, Irish Grain
& Feed Association, Northern Ireland Grain
Trade Association, Small Business Research
Industries, research institutes, universities,

research projects, APHA
- Data Stakeholders

e.g. AFBI, vet practice management software
companies, DAFM, Microbiology society, APHA,

NISRA, Red Tractor, Farm management software
companies, DAERA, HPRA, Vetimpress (Farm Vets),
ICBF, VirtualVet, HerdWatch

e.g. farmers (sector specific), farmer

associations, IFA, UFU, ICMSA, ICOS, IHFA,
ICSA, Pig Regen, Cranswick Pig Producers,
Macra na Feirme

One Health

e.g. HPRA, FSANI, FSAI,
DAERA, DAFM, HIQA

e.g. Medical Council of Ireland, HSE, DoH NI,
FSAI, FSA NI, EPA, JPI AMR Projects, Labs
(private, commercial, DAFM, hospital), public
health agencies, safefood, HPSC

e.g. general media, social
media (Twitter), specialist
farming press, AgriAware

e.g. Bord Bia, Meat & Livestock Commission,
Red Tractor, NIFCC, LMCNI, NIMEA
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Farming Sector

+ " AM usage data for diferent sectors
+ insights on alternative AM strategies
+ " AM use, practces and attitudes .
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One Health

Shared learnings: e.6. human health protocols o reduce usage
= Insightsinto the influence of AM usages on AM resistance
Communication and coordination of actions for OneHealth

Government & Regulators

Communicate legislative changes
= Provide recent data and statistics
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