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	1: Aim
	Report the aim of PPI in the study

The primary aim of PPI in this study was to enhance the study’s relevance and applicability to end users. Consumers involved in this study included five people living with chronic conditions and one clinician, who were involved in a parallel research study. Their perspectives informed the study from the early analysis phase through to manuscript review.

	3-6

	2: Methods
	Provide a clear description of the methods used for PPI in the study

Consumers were embedded throughout multiple stages of the research. We employed a structured approach to ensure and facilitate consumer engagement. Consumers participated in an online meeting during the data analysis phase to review and provide feedback on the coding framework. Additionally, email correspondence enabled continuous engagement, allowing consumers to review and refine the manuscript. The consultation confirmed the relevance of the studies and frameworks included in the review. One lived experience expert reviewed the final draft, ensuring the applicability of the resource framework in the context of consumer engagement in research about chronic conditions. While these methods were effective in capturing diverse perspectives, challenges included scheduling constraints and variations in stakeholder availability. Strategies such as flexible meeting times and asynchronous feedback mechanisms were implemented to address these challenges.

	6-12

	3: Study results
	Outcomes – Report the results of PPI in the study, including both positive and negative outcomes

Consumer input led to several tangible changes in the study. For example, the review's coding framework was refined based on feedback from stakeholders, ensuring that themes accurately reflected consumer experiences. The consumer expert group confirmed the relevance of included studies and frameworks, strengthening the study’s validity. Additionally, feedback contributed to refining the final framework for consumer engagement in research about chronic conditions. Positive outcomes included enhanced study design, improved participant engagement, and strengthened trust between researchers and consumers. However, challenges such as varying levels of consumer confidence in contributing to academic discussions and the need for additional training resources were noted. Addressing these challenges in future studies could further optimise the impact of consumer engagement.

	13-19

	4: Discussion and conclusions

	Outcomes – Comment on the extent to which PPI influenced the study overall. Describe positive and negative effects

Consumer engagement significantly influenced the study by ensuring that research outputs were relevant and accessible to the target audience. Stakeholder consultation provided insights that shaped data interpretation and enhanced the applicability of the proposed framework. A collaborative approach also reinforced the study’s credibility by integrating lived experience expertise. However, the varying levels of capacity to provide feedback for study outcomes (i.e., framework and manuscript) among consumer contributors sometimes posed challenges in effectively integrating their perspectives. Future studies could benefit from tailored training sessions to enhance consumers’ capacity and contributions.

	20-23

	5: Reflections/critical perspective
	Comment critically on the study, reflecting on the things that went well and those that did not, so others can learn from this experience

The study successfully demonstrated how structured consumer engagement can lead to meaningful contributions, improving research relevance and quality. Key strengths included iterative feedback from stakeholders, the integration of consumer voices into multiple study components, and the adaptability of engagement strategies. However, areas for improvement include the need for more structured training to support consumer contributors and strategies to ensure sustained engagement over extended research periods. Future research should consider co-developing guidelines with consumers to streamline their involvement and further enhance research impact.
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