ESM-F THE ILLIBERAL PUBLIC SPHERE – CODING TREES



Coding tree for first wave of qualitative interviews

00 Routines (including role of news consumption in this context)
· Weekday routines
· Weekend routines

01 News definition (code answer to question on what is news and any other discussion of what constitutes news) 

02 News sources (form)
· News websites
· Social media (including messaging apps)
· Radio
· Television
· Press 
· Email
· Family, friends and colleagues
· News apps
· Search engines
· Individuals (e.g. politicians, experts)

03 News sources (technology)
· smart phone
· PC/laptop/tablet
· Traditional (TV, radio, press)

04 News brands
· Public service media
· Foreign news sources

05 Reasons for using (or not using) specific news sources (incl. forms, technologies, brands)
· Trust (because it’s reliable/objective/trustworthy/neutral etc.)
· Habit (I’ve always used it)
· Environment (because family members use it, because somebody bought it, because it’s available at work etc.)
· Diversity (because it provides a range of different perspectives, or a range of news on different topics)
· Convenience (because it’s easily accessible, e.g. I follow news on web-portals because I can access them everywhere anytime through my phone, or e.g. I listen to radio news because I can do that while I drive or do something else) 
· Other content (e.g. because I follow other content by the same source, e.g. listen to music on a radio channel and then listen to news on the same channel, or watch films on a TV channel and then watch news on the same channel, catch up on what my friends are doing on social media and then also read the news they share etc.)   
· Speed (because it provides a brief/quick overview of news)
· Specialist interest (because it provides news about specific topics I’m interested in, e.g. science, sports; and/or provides news that I don’t get elsewhere)
· Other reason (e.g. style, by accident, sound/image quality, not listening because it’s not available in a particular location, or reason that is difficult to classify in one of the above)
· Local focus (i.e. because the news source covers local or regional issues I’m interested in)
· Cost

06 Media literacy 
· Media bias (any discussion of reliability/credibility/trust of news sources, or their bias, including any mention of e.g. ‘fake news’, disinformation, propaganda etc.)
· Media ownership (any discussion of media ownership, e.g. awareness of ownership/influence of politicians and parties on specific media, as well as awareness of public service media and their specificity, also vis-à-vis commercial media, as well as any discussion of government influence on media)
· Paying for news (any discussion of news subscription, payment for PSM, reluctance to pay for news etc.)
· Data literacy (any discussion of data use online, use of cookies, targeted/data-driven advertising on-line etc.)
· Censorship (any explicit discussion of censorship regulation in the media, e.g. censorship of hate speech)
· Echo chambers (any explicit discussion of ‘filter bubbles’, ‘echo chambers’, selective exposure to information matching one’s beliefs, or similar phenomena) 

07 News habits
· Following (e.g. following a dedicated politics-related Facebook page, YouTube channel, Twitter account etc. – e.g. accounts/channels/pages by political parties, party members, political commentators)    
· Sharing (news sharing on social media)
· Commenting (on news on social media)
· Comparing (comparing news from different sources)
· Groups (membership of dedicated politics-related discussion groups on social media)
· Disagreement (encountering news/opinions one disagrees with
· Family and friends (discussing politics with friends, family or colleagues – including online, e.g. in the context of a family chat group on WhatsApp or similar)
· Switching

08 Emotions (any mention of an emotional reaction to news – e.g. frustration, anger, boredom, fear, anxiety, irony, amusement/finding things funny etc.) – note: only include emotions related to news, not other issues

09 Politics – general
· Interest in politics (including the answer to the question about trust in politicians, including any talk about active involvement in politics, e.g. if you have a participant who is involved)
· Opinion about politics/ politicians 
· Democracy (code any discussion of ‘democracy in general, not only the answer to the specific question linked to the survey questionnaire)
· Conservative – liberal (code any mention of conservative/liberal, not only the answer to the specific question linked to the survey questionnaire)
· Party preferences (code any mention of party preferences, not only the answer to the specific question linked to the survey questionnaire; include the answer to the question about whether politicians care about people such as yourself) 
· Left – right 

10 National and ethnic identity (any mention of one’s nationality or ethnicity, issues of national/ethnic culture, national/ethnic identity etc.)

11 Political and social issues – Code any mention of these issues in first wave interviews, not only answers to specific questions at the end of the interview. 
· Migration
· Strong refusal 
· Moderate refusal 
· Moderate acceptance
· Strong acceptance 
· EU politics
· Socialism
· Russia 
· LGBTQ 
· Strong refusal 
· Moderate refusal 
· Moderate acceptance
· Strong acceptance
· Soros (for all countries)
· Smolensk (for Poland)
· NGOs 
· Other important polarizing issue for your country (not related to COVID=19; e.g. Kosovo-related news in Serbia etc.) 



12 Social distance - Code any mention of these groups, not only answers to specific questions at the end of interview one.
· Roma
· Muslims
· Immigrants
· Jews
· Russians
· Black people
· LGBTQ people


Coding Tree for media diaries and second wave of qualitative interviews

00 Routines (including role of news consumption in this context)
· Weekday routines
· Weekend routines
· Change to routines due to coronavirus (only used for the diary – for second wave interviews, use the separate node below)

01 News definition (code answer to question on what is news and any other discussion of what constitutes news) 

02 News sources (form)
· News websites
· Social media (including messaging apps)
· Radio
· Television
· Press 
· Email
· Family, friends and colleagues
· News apps
· Search engines
· Individuals (e.g. politicians, experts)
· Blogs
· Podcasts

03 News sources (technology)
· smart phone
· PC/laptop/tablet
· Traditional (TV, radio, press)

04 News brands
· Public service media
· Foreign news sources

05 Reasons for using (or not using) specific news sources (incl. forms, technologies, brands)
· Trust (because it’s reliable/objective/trustworthy/neutral etc.)
· Habit (I’ve always used it)
· Environment (because family members use it, because somebody bought it, because it’s available at work etc.)
· Diversity (because it provides a range of different perspectives, or a range of news on different topics)
· Convenience (because it’s easily accessible, e.g. I follow news on web-portals because I can access them everywhere anytime through my phone, or e.g. I listen to radio news because I can do that while I drive or do something else) 
· Other content (e.g. because I follow other content by the same source, e.g. listen to music on a radio channel and then listen to news on the same channel, or watch films on a TV channel and then watch news on the same channel, catch up on what my friends are doing on social media and then also read the news they share etc.)   
· Speed (because it provides a brief/quick overview of news)
· Specialist interest (because it provides news about specific topics I’m interested in, e.g. science, sports, coronavirus-related information; and/or provides news that I don’t get elsewhere)
· Other reason (e.g. style, by accident, sound/image quality, not listening because it’s not available in a particular location, or reason that is difficult to classify in one of the above)
· Local focus (i.e. because the news source covers local or regional issues I’m interested in)
· Cost

06 Media literacy 
· Media bias (any discussion of reliability/credibility/trust of news sources, or their bias, including any mention of e.g. ‘fake news’, disinformation, propaganda etc., also in relation to COVID-19 reporting)
· Media ownership (any discussion of media ownership, e.g. awareness of ownership/influence of politicians and parties on specific media, as well as awareness of public service media and their specificity, also vis-à-vis commercial media, as well as any discussion of government influence on media)
· Paying for news (any discussion of news subscription, payment for PSM, reluctance to pay for news etc.)
· Data literacy (any discussion of data use online, use of cookies, targeted/data-driven advertising on-line etc., concerns about/support for private data use as part of COVID-19 measures)
· Censorship (any explicit discussion of censorship regulation in the media, e.g. censorship of hate speech, censorship of reporting on COVID-19/ criticism of government measures)
· Echo chambers (any explicit discussion of ‘filter bubbles’, ‘echo chambers’, selective exposure to information matching one’s beliefs, or similar phenomena) 

07 News habits
· Following (e.g. following a dedicated politics-related Facebook page, YouTube channel, Twitter account etc. – e.g. accounts/channels/pages by political parties, party members, political commentators)    
· Sharing (news sharing on social media)
· Commenting (on news on social media)
· Comparing (comparing news from different sources)
· Groups (membership of dedicated politics-related discussion groups on social media)
· Disagreement (encountering news/opinions one disagrees with
· Family and friends (discussing politics with friends, family or colleagues – including online, e.g. in the context of a family chat group on WhatsApp or similar)
· Switching

08 Emotions (any mention of an emotional reaction to news – e.g. frustration, anger, boredom, fear, anxiety, irony, amusement/finding things funny etc.) – note: only include emotions related to news, not other issues
· Covid-19: any mention of emotional reaction to news about COVID-19 including any mention of impact of news about COVID-19 on (mental) wellbeing; this should include emotional reactions to political developments during the pandemic such as changes to electoral law in Poland, rule by decree in Hungary, restrictions on freedom of speech etc.

09 Politics – general
· Interest in politics (including the answer to the question about trust in politicians, including any talk about active involvement in politics, e.g. if you have a participant who is involved)
· Opinion about politics/ politicians 
· Democracy (code any discussion of ‘democracy in general, not only the answer to the specific question linked to the survey questionnaire)
· Conservative – liberal (code any mention of conservative/liberal, not only the answer to the specific question linked to the survey questionnaire)
· Party preferences (code any mention of party preferences, not only the answer to the specific question linked to the survey questionnaire; include the answer to the question about whether politicians care about people such as yourself) 
· Left – right 

10 National and ethnic identity (any mention of one’s nationality or ethnicity, issues of national/ethnic culture, national/ethnic identity etc.)

11 Political and social issues – Code any mention of these issues in first wave interviews, not only answers to specific questions at the end of the interview. For the media diary and second interviews, code any mentions on news items related to these issues that are not related to COVID-19 (e.g. mentions of EU approach to COVID-19, or conspiracy theories involving migrants infected with COVID-19 etc., should be mentioned under the Coronavirus theme below)
· Migration
· Strong refusal 
· Moderate refusal 
· Moderate acceptance
· Strong acceptance 
· EU politics
· Socialism
· Russia 
· LGBTQ 
· Strong refusal 
· Moderate refusal 
· Moderate acceptance
· Strong acceptance
· Soros (for all countries)
· Smolensk (for Poland)
· NGOs 
· Other important polarizing issue for your country (not related to COVID=19; e.g. Kosovo-related news in Serbia etc.) 

12 Social distance - Code any mention of these groups, not only answers to specific questions at the end of interview one. However, in media diaries and second wave interviews, if these groups are mentioned in connection with COVID-19 (e.g. as art of conspiracy theories) then code only under note 13 - Coronavirus 
· Roma
· Muslims
· Immigrants
· Jews
· Russians
· Black people
· LGBTQ people

13 Coronavirus
· Government communication: Any mention of following official/government communication on COVID-19, including assessment of its effectiveness (e.g. listening to live transmissions of daily government briefings, getting a text or a call message from the government, checking government website etc.) – this should cover both national and regional. municipal/local government communication
· Other Political Communication: Any mention of receiving or following party information on COVID-19, e.g. social media accounts or websites of individual parties    
· Experts: Any mention of following news on expert advice/experience with COVID-19, and any general commentary on expert advice/experience; in several countries experts may feature as part of government briefings – in this case, use both codes for the same section (government communication + experts); also include any expression of lack of trust in experts 
· Measures: Any expression of opinion on official measures against COVID-19 in own country, and/or any mention of encounters with criticisms or praise of official measures in the media
· China: Any mention of news about China and COVID-19, including aid, and/or general commentary of Chinese approach to COVID-19
· EU: Any mention of news about EU and COVID-19, and/or general commentary of EU approach to COVID-19
· Conspiracy: Any mention of (conspiracy) theories about the origins and spreading of the virus (including blaming migrants, virus created in a Chinese lab etc.) 
· Democracy: Any discussion of democracy in relation to COVID-19
· Other news: Any mention of following any other news on COVID-19 (except for those already covered above)
· Celebrities & popular culture: Any mention of celebrities/ pop stars talking about COVID-19, online pop concerts during the pandemic etc.
· Statistics: Any mention of statistics or data connected to Coronavirus (e.g. number of deaths, cases)

14 Changes (i.e. changes in news habits during COVID-19) – please only code excerpts that show that changes described below did happen (i.e. don’t code instances where the interviewer asked whether the participant started following more news, but the participant claimed there was no change in this respect) 
· More news consumption 
· Less news consumption
· More discussion of news with friends, family, colleagues
· Less discussion of news with friends, family, colleagues
· Use of new/different sources of news
· More social media use and/or more active engagement with news on social media (e.g. more commenting, more posting/reposting/linking etc.)
· News fatigue and/or news avoidance and/or avoidance of news about COVID-19
· Changes in news consumption resulting from changed work circumstances/caring responsibilities
· Started using official government sources of information for the first time/more often (e.g. checking government website about COVD-19, listening to briefings etc.) 
· More public service media use
· Any other changes of news habits during COVID-19

15 Government communication on COVID-19 – reception (this theme is only meant to record the different types of government communication received by each participant, so we can construct a basic quantitative overview; this should include both national as well as regional/municipal/local government communication)
· Text message received
· Email received
· Phone call received
· Letter received
· Live broadcast of government briefing followed over radio/TV/online 
· News reports on government briefings followed
· Government webpage on COVID-19 accessed
· Government-sponsored adverts seen online
· Government-sponsored adverts seen on TV
· Government-sponsored adverts heard on radio
· Government-sponsored adverts seen in the press
· Other type of government communication received

16 Diary writing – Code any discussion of experiences with diary writing 
· No effect: Writing the diary had no effect on news consumption 
· Effect: Any mention of the diary changing news consumption (e.g. consuming more news, consuming them more reflexively/consciously due to completing the diary)
· Omissions: Any mention of problems with remembering one’s news consumption when writing the diary; any mention of information that was omitted from the diary, e.g. if the participant wasn’t able to record all individual instances of engaging with news, or skipped some days, or lost diary notes for some of the days, etc.
· Editing: Any mention of diary entries being edited retrospectively
· Other: Any other discussion of diary writing experiences that does bit fit into any of the above categories

17 Opinion on Coronavirus (late addition – used for Hungary)
